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M. Com. (Sem. - III) Examination October - 2023

 Consumer Behaviour : Paper -VII 

Marketing Management

k|Q“p : / Instructions

(1)

 

“uQ¡ v$ip®h¡g  r“ip“uhpmu rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
Fill up strictly the details of  signs on your answer book

Name of the Examination:

 M. Com. (Sem. - III)

Name of the Subject :

  Consumer Behaviour : Paper -VII - Marketing Management

Subject Code No.: 1908060403040010

Seat No.:

Student’s Signature
 

â. 1.  L$p¡C‘Z ‘p„Q“p¡ V„|$L$dp„ S>hpb Ap‘p¡.    (10)

 1. N°plL$ hapv$pfu iy„ R>¡?

 2. kpdprS>L$ hN®“p¡ A’® iy„ R>¡?

 3. k„õL©$rs“p¡ A’® iy„ R>¡?

 4. N°plL$ hs®“ ìep¿epres L$fp¡.

 5. N°plL$ L$p¡Z R>¡?

â. 2.  Aæepk“p A¡L$ AgN n¡Ó sfuL¡$ D‘cp¡L$sp hs®““p rhL$pk“¡ kdÅhp¡.  (13)

A’hp

â. 2.  N°plL$“u ^pfZp“¡ Akf L$fsp Ap„sqfL$ A“¡ bpü ‘qfbmp¡ iy„ R>¡? (13)

â. 3.   D‘cp¡¼sp L¡$hu fus¡ dpL£$qV„$N k|rQsp’® k„v$c¡® õh-R>buAp¡ kpQhhp“p¡ âepk L$f¡ R>¡? (13)

A’hp

â. 3.  D‘cp¡¼sp hs®““u bv$gpsu Æh“i¥gu’u kdpS> L¡$hu fus¡ âcprhs ’pe R>¡? (13)
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â. 4.  L$p¡C‘Z b¡ ‘f V|$„L$ “p¢^ gMp¡.   (14)

 1. kb L$ëQf

 2. v$¡Mpsy„ Å¡Md

 3. b°pÞX$ hapv$pfu

 4. op“pÐdL$ rkÝ^p„s

ENGLISH VERSION

Q. 1.  Answer in brief of any five.   (10)

 1. What is customer loyalty?

 2. What is meaning of social class?

 3. What is meant by culture?

	 4.	 Define	Consumer	Behaviour.

 5. Who is consumer?

Q. 2.	 	 Explain	development	of	consumer	behaviour	as	a	separate	field	of	study.	 (13)

OR

Q. 2.  What are the internal and external factors affecting consumer perception. (13)

Q. 3.	 	 	How	consumer	attempt	to	preserve	self-images	reference	to	marketing	

implication?    (13)

OR

Q. 3.   How does society get affected with the changing life style of consumer 

behaviour?		 	 	 	 (13)

Q. 4.  Write short note on any two.   (14)

 1. Subculture.

	 2.	 Perceived	Risk.

	 3.	 Brand	Loyalty.

	 4.	 Cognitive	Theory.


