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Q. 1. Answer in brief of any five. (10)
1. What is customer loyalty?

2. What is meaning of social class?
3.  What is meant by culture?
4. Define Consumer Behaviour.
5. Who is consumer?
Q. 2. Explain development of consumer behaviour as a separate field of study. (13)
OR
Q. 2. What are the internal and external factors affecting consumer perception. (13)
Q. 3. How consumer attempt to preserve self-images reference to marketing
implication? (13)
OR
Q. 3. How does society get affected with the changing life style of consumer
behaviour? (13)
Q. 4. Write short note on any two. (14)
1. Subculture.
2. Perceived Risk.
3. Brand Loyalty.
4. Cognitive Theory.
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